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MESSAGE FROM DEAN MIKE HENRY

With the COVID-19 pandemic in the rear-view mirror and economic
and social recovery well underway, we are increasingly turning
toward one another for connection and community. Similarly,
much of the research produced by our faculty over the last year
reflects the important role the people in our communities hold.
From consumers, to workers, to employers and business leaders —
everyone plays a part in driving economic recovery, social progress
and sustainable development forward.

In this report you will learn how early community engagement can
lead to stronger support of beneficial but potentially controversial
natural resource projects; how people’s perception of non-
pharmaceutical interventions affects their adoption of such efforts
and thereby our collective ability to overcome health emergencies;
how an organization's corporate social responsibility, or lack
thereof, affects the perceived quality of its products and services.

It has been a productive research year for our faculty. The school is
channeling its scholarly work toward some of the most vital issues
of our time through its recently established research clusters in
environmental sustainability, supply chain management,
innovation for social good and financial reporting and ESG
(environmental, social and governance).

Our research connects the British Columbia interior to the world. I
am proud to witness how, each year, our faculty, students and
alumni are working with local and international communities to
create knowledge that ultimately improves the world around us. I
hope you enjoy this report and dive into the research that interests
you via the links provided.

Dr. Mike Henry
Dean, Bob Gaglardi School of Business and Economics
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The Creation of the Stranger — the Process of Recreating Immigrants as
the Other in Canada’s Government-Produced Texts

The creation of the stranger - the process of recreating
immigrants as the Other in Canada’s government-produced texts

Isabells Krysa®, Salvadar Barragan® and Albert J. Mills &4

*Department of Management, Faideigh Dickinson Unsverssty, Vanoowver, Canada; FDepartment of Wanagement,
Themgaon Fivers Univerity, Kambosgn, Cansdy, *Profeisat Emenitus of Management, Sobey School of Buwinei,
Saimt Mary's University, Falifax, Canada; *Professer of innavation Management (200 Departmers of Beines,
Univeruty of Eastern Finkend, Kiopio, Finkind

ARITRACT ARTHLE HISTORT
This research anabyses tetual and visual representations of immigrants in Raorierd & Ragua K1
pirveinment-produced lits and investigated how tech depictions. ad in Asoepaed T Febouary 03
the production of the stranger discourss. How immigrants are discussed - -

and poitrayed has an impsct on how immigant populations ase [ ok
percerved and trested in their host countries. By using posicolonial Fenicaional theory, the
thecey and conducting a Foucauldian eritical discourse aralysis (CDAL  irancer docourse:

we analyse sgumentstive arateges theough which the hoat and  immigeans soperwentasions
immigrant populations are portrayed, and how the poltics of difference

is  comtructed and normalied. We  oitically  evaluale  wuch

representations for their discursive fumctions which contribute o

immigeants” soco-econcmic mangnakzation snd racalization

Intreduction

The topics of immigration and immigrani integration have become pivotal themes in sockety and
politigs Bntemational Qrganizaticn for Migration 2017, Brexit (Lee 2006, the cong erming rise in Eund
pean right-wing politics (BBC 2019, and Trump’s rhetoric on immigrants (Watking and Phillip 2018)
reveal an asymmetrical undentarding of soif against particular immigrant groups [Konrad 30158 Ng
and Stamper 2018) A1 the baiki of this understanding i the assumption of difference, centred
around percched superior oultural qualities of the self and the perceived Inferior cultural qualities
of the other [Ralman 2017 Baied on the politicization of difference between hodt snd immigrant
populations, cultural infericrity of immigrant groups is used 31 a strategy 1o justify anti-immigrant
rhefosic and practices (Welchselbaumer 20065).

Ahmed s (2000) work on the meproduction of the itranger well Blustrates the politics of diffenen-
tistion between the self and the other. Ahmed [2000) argues that when we see a stranger, rather
than net recagnizing them, we distinctly recegnine theen as srangers. Wha then is recognized as
& dtranger 13 governed by vadous discourses that determine who belongs and who doesn't,
thegugh techniques of calerentiating between the femda e and Mrange’ (Ahmed 2000, 37), This -
ognition is central in the context of immigrants” experiences in their host countries and explains why
some immigrants became insiders of the hest culiures, while cthers remain sirangers, Ahmed (2000,
420 refers 1o this process a3 ‘regimes of difference’ which sre enacted on and differentisted thiough
bodies. Bodies materialive in a complex set of temporal and spatial relations to other bodies, includ
ing bodies that are recognized as famiisr, familial and friendly, and those that are considered
strange’ (Ahmed 2000, 43).

CONTAET stella Kryna () ey s
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While Canada promotes and welcomes immigration, some government-
produced texts work against immigrants’ integration into society. Dr. Salvador
Barragan and his co-authors use postcolonial theory and conduct a
Foucauldian critical discourse analysis to look at a selection of materials for
the immigration branch and demonstrate how the organization is creating the
image of “stranger” when it comes to immigrants. By spotlighting “problematic
instances of immigrant representations,” the authors demonstrate how these
documents enable this idea of the “stranger.” To make the point of the stranger
as “culturally incompatible,” the authors extend the understanding of the
social construction of differences between locals and foreigners.

Krysa, I, Barragan, S. & Mills, A.J. “The Creation of the Stranger — the Process of
Recreating Immigrants as the Other in Canada’s Government-Produced Texts".
Culture and Organization. Taylor & Francis Online. 2023.
https://doi.org/10.1080/14759551.2023.2180800
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Micro-agency of human resource professionals in
a large family firm: shaping the implementation of
human resource development practices

Salvador Barragan, Elizabeth Salamanca Pacheco & Murat S. Erogul
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Micro-Agency of Human Resource Professionals in a Large Family Firm:
Shaping the Implementation of Human Resource Development Practices

In this paper, Dr. Salvador Barragan and co-authors use a case study to
examine the challenges of enacting human resource development (HRD)
practices in family firms. They use a large family firm based in Northern
Mexico. It's important for human resource professionals (HRPs) to understand
the underlying background of the companies they are working with. In this
case, the authors note the business culture is influenced by the Social-Catholic
ideology and “the pragmatism of Anglo-American Puritanism.” The firm had
good HRD policies that benefited both family and non-family employees. But
they were having trouble making them work at their foreign subsidiaries. The
authors conclude that HRPs should “use power over meaning.” But to do this,
they need direct access to the CEO and other family senior management. Once
they do, they can use “legitimate rhetoric” to demonstrate the value of their
HRD practices.

Barragan, S., Salamanca Pacheco, E. & Erogul, M.S. “Micro-Agency of Human
Resource Professionals in a Large Family Firm: Shaping the Implementation
of Human Resource Development Practices.” Human Resource Development
International. Taylor & Francis Online. 2023.
https://doi.org/10.1080/13678868.2023.2232907
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Value of Communication and Social Media: An Equilibrium Theory of
Messaging

® With the growing popularity of social media, Dr. Liz Yanmin Gao and her co-
Vialud of Communication and Soaal Media: AR - author examine how it affects real estate transactions. Building on previous
Equilibrium Theory of Messaging research focusing on the numbers in real estate — dollars, number of
Paul M. Anglin' © - Yanmin Gao? bedrooms, and distance from landmarks — as well as previous studies
Aecepted:7 September 2021/ Publshed enlin: 10 Nevermber 2021 focusing on the advertising message of listings, Gao and her colleague

©The Autherls}, under exclusive licence to Springer Science-+Business Media, LLC, part of Springer Nature 2021

expand the knowledge by connecting the choice of messaging behaviour

with those hard numbers. They do this by creating a steady state equilibrium
model. With this model, they're able to analyse how a seller can use non-

it .,.t‘.l‘fﬂﬂ‘ﬁ'i:.lﬁ;ﬁ:::fﬁ: ",'““f,;,,. s numerical written descriptions to attract potential buyers. This battle with

ot i g g e competing sellers is also a battle against public perception since many

imize {hn. flow of surplus \JILIL We show that it exists
enough. This analysis reveals differences associated with newer media. For exam- 3 : 3 3

n in such detail that a buyer may not need to inspect people Worry that detalled property descrlptlons are exaggeratlons
ty of social media also makes better me
possible, if not necessarily o nt with an equilibrium. The goal of many social
media messages is to “go viral” and that goal requires the participation of influencers,
whose motives need to be considered more carefully. We offer a number of empirical
predictions, conjectures and interesting spe; 5. We show that if the set of pos-
sible messages is a continuum then perfect m es are possible and selling prices
would adapt in a way that minimizes time on market. In a maximal equilibrium, the
messaging strategy used by a given type of seller need nor vary across segments if the
differences between segments are observable. Since so many people think that many
property descriptions are colorful exaggerations, our equilibrium maodel provides a
context for discussing whether a message misleads.

Abstract
Many papers use numerical information to estimate the price of a property cven if
information technology enable sellers w convey more infor
variety of formats. In our mod

Keywords Messaging - Video - Social media - Assortative matching - Advertising -
Real estate

The first author is grateful for the hospitality of the University of Hong Kong in general and to a
seminar audicnee at the Ronald Coase Center for Property Rights Research where this paper started,

Bandyopadhiyay, Chris Mothorpe and two referees for their helpful comments,
5 or interpretation are not theirs

Extended author information available on the last page of the article.

Anglin, P. & Gao, Y. “Value of Communication and Social Media: An Equilibrium
Theory of Messaging.” The Journal of Real Estate Finance and Economics.
TRU AUTHOR: DR. LIZ YANMIN GAO Springer Link. 2023. https://doi.org/10.1007/s11146-021-09865-X
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The current issue and full text archive of this joumal is available on Emerakd Insight at:
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Till death do us part — customer
commitment after negative
publicity: the role of relational
variables and cognitive dissonance

Shubhomoy Banerjee
Marteting Area, Jindal Global Business School, OP. Jindal Global University, Sonipat,
India, and
Abhijit Ghosh
Bob Gaglardi School of Business and Economics, Thompson Rivers University,
Kamioops, Canada

Abstract

oeientation (RMO) and
pro-n ath and
brand publicity by using the combined kens of elationship marketing
lissonance.

A survey was conducted among banking customens in India using an
lyzed using structural a boots

and relationship
path between RMO,
menit. This indirect path is

sility in pre
of cognitive

Titerature from rek

s, Negative publicity, Relationship marketing orientation,

Paper type Research paper

Introduction
Over the years, the conceptual and ]lﬂru‘]l;!m atic understanding of marketing h.au,een asl shift
lmm a |mr[|\ transaction- h:mwl to one based on ice.

s a \(I (na[nmw\, [{ rinroos, 2

Companies
im wnh mnr

u\mulw(lﬂl per uuL-nh l:.Ln m:nu\ on |hu| part, mum t'hr:w(
relationship-building strat ice providers’ reliability (Poon ef al, 2017).
Depending upon the extent [c: \\hulw lllm lt"‘llt‘!z\fh fulfil their needs, customers develop

The authors wish to thank Dr. Rajiv Nag for his valuable comments on an earlier version of the
manuscript

Negative
publicity and
customer
commitment
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Till Death Do Us Part — Customer Commitment After Negative Publicity:
The Role of Relational Variables and Cognitive Dissonance

In this research paper, Dr. Abhijit Ghosh and his co-author study the impact of
relationship marketing orientation (RMO) and relationship quality on
customers’ commitment and pro-marketer behavior after negative brand
publicity by using the combined lens of relationship marketing theory and the
theory of cognitive dissonance. The authors conducted a survey among
banking customers in India using an online questionnaire. They analyzed the
data using structural equation modeling and the bootstrapping procedure
using the SPSS process macro. Contrary to conventional wisdom, the authors
find that RMO and relationship quality are positively correlated to
commitment even after negative publicity. The path between RMO,
relationship quality and pro-provider behavior is found to be mediated by
commitment. This indirect path is moderated by customers’ cognitive
dissonance arising out of the negative publicity. The study establishes the
combined roles of RMO and relationship quality in pre-empting the
detrimental effects of negative brand publicity. Further, it establishes
interactions of cognitive dissonance with these relationship variables, thereby
bringing together literature from relationship marketing theory and cognitive
dissonance theory.

Banerjee, S. & Ghosh, A. “Till Death Do Us Part — Customer Commitment After
Negative Publicity: The Role of Relational Variables and Cognitive
Dissonance.” Asia Pacific Journal of Business Administration. 2022.
https://doi.org/10.1108/APJBA-08-2021-0411
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The Role of User Centric Measures in the Use of Non-Pharmaceutical

Interventions (NPIs)

The current issue and full text archive of this journal is available on Emerald Insight at
hitps:ifwww.emerald.com/insight/2042-6763.htm

The role of user centric measures  foleofuser

= ’ centric
in the use of non-pharmaceutical measures
. 7
interventions (NPIs)
Matti Haverila 653
Department of Marketing, Thompson Rivers University, Kamlaops, Canada =~ =
Kai Christian Haverila
Department of Marketing, Concordia University, Montreal, Canada, and

Caitlin McLaughlin
Departiment of Marketing, St. Francis Xavier Universify, Antigonish, Canada

Abstract

he
action and reuse

hips between user

ceived effectivencss,
tructural equation madeling

Paper type Research paper

Introduction

these viruses
ntroduced the
nonpharmacey vead of virus
exposure, and thereby dimimshing the transmission of the virus. Consistently with the
social marketing theory (Evans, 2006), these NPIs have been the primary tool recommended 1o

TRU AUTHORS: DR. MATTI HAVERILA
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In the past, public health emergencies have required the use of non-
pharmaceutical interventions (NPIs) such as hand hygiene, voluntary home
isolation, and face masks. But the effectiveness of NPIs usually depends on the
greater public’s adoption of the strategy. Against the backdrop of the global
Covid-19 pandemic, Dr. Matti Haverila and co-authors explore how the public
feels about NPIs. They used a cross-sectional online survey to gather their
data, which was completed by more than 200 people in B.C. The research is
helpful for health officials who want to better understand how to encourage
greater adoption of NPIs. Education and social marketing would be especially
important when thinking about advertising of NPIs.

Haverila, M., McLaughlin C. & Haverila, K. “The Role of User Centric Measures
in the Use of Non-Pharmaceutical Interventions (NPIs)". Journal of Social
Marketing. Emerald Insight. 2022. https://doi.org/10.1108/JSOCM-04-2022-0071
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The Influence of Marital Status on Customer-Centric Measures in the
Context of a Ski Resort Using the Importance-Performance Map Analysis

(IPMA) Framework

The current issue and full text archive of this joumal is available on Emerakd Insight at:
hutps:ifwww.emerald.com/insight/2183-4172.hm

The influence of marital status i) s
on customer-centric measures
in the context of a ski resort using
the importance-performance map 49
analysis (IPMA) framework

Matti Haverila
Department of Markeling, Thompson Rivers Universily, Kamloops, Canada
Kai Christian Haverila
Department of Marketing, Concordia University, Montreal, Canada, and
Jenny Carita Twyford
The University of Manchester, Manchester, UK

Abstract

the impact of

KeywordsCuste
performance
Paper type Rese

Introduction -
Satisfying customers is one of the key factors for any business. This is not an exception for )
skiresorts in Canada and elsewhere, In 2020, tourism alone contributed §7.1 billion dollars to

cle (for both commercial and nom-commercial purpases
tion and authors. The full terms of this licence mayb
My /4 egalcode.
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Tourism is a hot industry in B.C. with ski resorts making up a significant part
of the sector’s success. While there are plenty of factors that go into how much
a person enjoys their experience at a ski resort, Dr. Matti Haverila and co-
authors decided to look at how marital status affects someone’s ski resort
experience. They split marital status into three groups: single, partnership
with children, and partnership without children. Among the categories
measured were customer satisfaction, repurchase intent, value for money,
willingness to recommend, overall performance in terms of meeting
expectations, relationship quality and skiing service quality. They also asked
questions about the skiing quality. Using 192 returned surveys, the authors
used an importance-performance map analysis with partial least square-
structural equation modelling. There were major differences between the
groups in five of the seven categories. The biggest difference was in the value
for money ratings between the groups that didn't include children and the one
that did. In the skiing quality results, the authors found that the length of ski
slopes; the variety, length and quality of ski slopes; and the number of ski
slopes are more important to singles than to the group that lives in
partnership without children. The authors suggest the paper is of value to ski
resort management in developing marketing strategies.

Haverila, M., Haverila, K. & Twyford, J. “The Influence of Marital Status on
Customer-Centric Measures in the Context of a Ski Resort Using the
Importance-Performance Map Analysis (IPMA) Framework.” European Journal
of Management Studies. Emerald Insight. 2022. https://doi.org/10.1108/EJMS-

05-2021-0034
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Manufacturer’'s Contexts, Supply Chain Risk Management, and Agility

Performance
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Manufacturer’s Contexts, Supply Chain Risk
Management, and Agility Performance

Mohsin Jat @, Muhammad S. S. Jajja, Attique ur Rehman, and Sami Farooq
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Recent challenges with supply chains have spurred increased research into
supply chain risk management (SCRM). While other papers have focused on
individual factors, Dr. Mohsin Jat and co-authors look to broaden the subject’s
understanding by analyzing the preconditions for “effective” SCRM. To get to
their findings, the authors adopted the information processing view as a
primary theoretical lens for examining the connections between “a
manufacturer’'s environmental, organizational, and technological contexts,
SCRM, and agility.” The authors suggest that manufacturers require conducive
organizational and technological setups for SCRM strategies to work. The
study indicates that a manufacturer facing external challenges should
respond through collaborative and flexible work organization and enhanced
technological setup to increase its information processing capability. With
strong information processing capability, manufacturers can be better
positioned to sense and mitigate disruptions.

Jat, M., Jajja, S, ur Rehman, A. & Farooq, S. “Manufacturer’'s Contexts, Supply
Chain Risk Management, and Agility Performance.” IEEE Transactions on
Engineering Management. IEEE Xplore. 2023.
https://doi.org/10.1109/TEM.2023.3234050
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Manufacturer’s Servitization Level and Financial Performance: The Role of
Risk Management

As technological products have become more sophisticated over the years,

Wi o conas AL manufacturers and customers have embraced servitization—bundling
i Msnibistires s st tion products with services. While customers can get convenience and assurance
e level and financial performance: of support after sales, manufacturers can increase their revenue streams
the role of risk management through services. However, the link between manufacturers’ servitization and
122 Mohsin Nasir Jat . . . . X
o Bob G S Bsies and B, Thompon i Ui financial performance is unclear. Instead, there is some evidence that
anoops, Canadea and . . . . .
GRS e 3 = e i servitization leads to poorer financial performance. To understand the
S D o B g wgemen S servitization paradox, Dr. Mohsin Jat and their co-authors employed a large-
Syed Aamir Ali Shah . . . .
Subbur IBA Univerl, Sblur, Pobistn, and scale global manufacturing survey to investigate the links between
Sami Faroog . . . . .
: Siool of Munagomen Sconces, servitization level, risk management, and financial performance. The authors
Ghudam Fshag Khan iu.vﬂ:mh*qu {;ﬂ@a{wmw Sciences and Technalogy,
e found that a manufacturer must offer advanced services in order to benefit
Abstrac o « . e . .
'“"““" s b e from servitization. It is not recommended to use servitization as a get-rich-

isbasedon al analysis employing structural

S iy ey i of 1 o T quick scheme; the authors call it “a misplaced strategy.” The key to making the
most of servitization is moving the service portfolio forward rather than

limiting it to basic services. Unlike basic services, advanced services enhance
e s supply chain risk management, which, in turn, can improve financial
performance.
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1. Introduction
The increasing role of manufacturers as service providers has been well documented over the

his rvitization, has been recognized
4 a aines ef al, 2009). However, for
facturers, servitization has become a neces: rection rather than a mere
ao  choice. As Levitt (1883) had predicted, the technology factor in the current manufacturing

Jat, M., Jajja, S, Shah, A. & Farooq, S. “‘Manufacturer's Servitization Level and
Financial Performance: The Role of Risk Management.” Journal of
Manufacturing Technology Management. Emerald Insight. 2023.

TRU AUTHOR: DR. MOHSIN JAT http://dx.doi.org/10.1108/JMTM-12-2021-0503
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Impact of COVID-19 on Stock Market Return and Volatility:
Case Study of Canada on a Provincial, Regional, and National Level

Yong Joo Kang
Thompson Rivers University

This paper examines the impact of COVID-19 relaied information measures on the S&P/TSX Composite
i volatility from a local market perspeciive. The analysis is conducted on a Canadian
regional, and national level using various measures related to the COVID-19 coromavirus, such
ness of the virus, siringency of government policics, and market sentiment, fo identify the
of the Canadian stock marker. Our empirical resulis show that the measures Impacting sock
market return and volattliy differ, with return driven primarly by market sentiment, and velatility driven
by the infectiousness of the virus. These resulis are counter o the commonly held belief of returas being
driven by fundamental macroeconomic variables and volatility being driven by market sentiment. While a

formal test 1o determine the cause of the resulis is nat conducted, the results could have potentially been
fueled by the irrational behavior of investors who were iooking to cash out on riskier siock market
investmenis or shifl them (o safe assels.

Keywords: COVID-19, stack returns, stock volatility, market sentiment, siringeney, Canada
INTRODUCTION

No one would argue about the profound impact the COVID-19 pandemic has had on our daily lives.
Within a span of less than three months since the initial identification of the highly contagious virus in late
2019, the World Health Organization (WHO) declared COVID-19 a pandemic on March 11, 2020. By the
cend of March 2020, global stock markets experienced massive volatility, with the S&P 500 circuit breaker
triggered four times during the month of March 2020 alone.

In response (o the growing fears of a COVID-19 outbreak, governments around the world have taken
drastic measures, both monetary and fiscal, to contain the negative social and economic impact of the
pandemic, Canada is no exception, as multiple measurcs were put in place to restrict, or at least slow down,
the spread of the virus, and to aid businesses and houscholds from the resulting backlash to its cconomy.
Social distancing requirements have led to massive unemployment, business closures, and overall economic
instability. Ultimately, the truc effects of the government measures on the cconomy will likely not be known
until the pandemic's dust eventually settles.

The focus of our research is to investigate the pandemic’s impact on the Canadian equity market.
Specifically, we seek to determine the primary drivers of stock market return and volatility for the S&P/TSX
Compoasite index (S&P/TSX) on a provincial, regional, and national level. Canada presents a unique
situation whereby the delivery of health services is primarily assigned to provinces and territories by the
Constitution Act of 1867. Although the Canadian federal government assumes responsibility for national
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Impact of COVID-19 on Stock Market Return and Volatility: Case Study of
Canada on a Provincial, Regional, and National Level

It's no secret that the advent of the Covid-19 pandemic had a significant effect
on stock markets. In this paper, Dr. Yong Joo Kang examines the impact of
certain variables on the return and volatility of the S&P/TSX Composite Index;
namely: infectiousness of the virus, stringency of government policies, and
market sentiment. Investigating the impact on a provincial, regional, and
national level in Canada from March to December 2020, Kang found that
market sentiment was the main driver of return, while information about the
infectiousness of the virus drove volatility. This is surprising because it goes
against the commonly held belief of returns being driven by fundamental
macroeconomic variables, and volatility being driven by market sentiment.
However, Kang notes that the anomaly could potentially be attributed to a shift
in investor behaviour due to the “sudden and dramatic impact” of the Covid-19
pandemic.

Kang, Y.J. “Impact of COVID-19 on Stock Market Return and Volatility: Case
Study of Canada on a Provincial, Regional, and National Level.” Journal of
Applied Business and Economics. OJS/PKP. 2022.

https://doi.org/10.33423/jabe . v24i6.5753

14


https://doi.org/10.33423/jabe.v24i6.5753

The Paradoxical Roles of State-Ownership in EMNE Internationalization:

OFDI Case

The Paradoxical Roles of State-Ownership in
EMNE Internationalization: OFDI Case
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1 INTRODUCTION

Since a long time ago, researchers,

onomists, and politicians have been investi-
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Noticing a gap in academic literature, Dr. Salman Kimiagari and TRU MBA
student Nikoo Ghaffari offer a fresh perspective on previous research about
the internationalization of emerging multinational enterprises (EMNE).
Specifically, they looked at how research has investigated state ownership’s
effect on EMNESs since 2007. They found there was a gap in how an EMNE's
state ownership may affect customers’ buying or investing behaviour. The
authors also have some thoughts about foreign direct investment (FDI) in
developing markets. They say that this type of investment is good for the host
country — creating jobs, transferring technological knowledge, among other
things. For a host country to make the most of the FDI benefits, it should have
good infrastructure in place.

Kimiagari S. & Ghaffari, N. “The Paradoxical Roles of State-Ownership in EMNE
Internationalization: OFDI Case.” Journal of World Trade. Kluwer Law Online.
2023.
https://kluwerlawonline.com/journalarticle/Journal+of+World+Trade/57.4/TR
AD2023028
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Among the global oil and gas players: Saudi Arabia, Russia, the United States,
Canada and... Africa. The continent is home to just over seven per cent each of
global oil and gas reserves. In their paper, TRU’s Dr. Salman Kimiagari and Dr.
Mohammad Mahbobi explore how African countries can make themselves
more appealing to foreign direct investment (FDI). They highlight a number of
themes from a systematic literature review including: infrastructure, which, if
insufficient, can cost a foreign investor more money and be a barrier to
investment; autocratic governments, which are more favourable to creating
policies that benefit foreign investors, and political stability fosters a stable
business environment. To become more attractive to FDI, governments should
develop measures to improve accountability, stabilize political institutions
and reduce investment risks. Working with locals was another important
finding from the literature review. The authors found that working with locals
“helps to lower supply chain costs, enhances local skills, and nurtures a
favourable relationship between foreign investors and host country
governments.”

Kimiagari, S., Mahbobi, M. & Toolsee T. “Attracting and Retaining FDI: Africa
Gas and Oil Sector.” Resources Policy. Elsevier. 2023.
https://doi.org/10.1016/j.resourpol.2022.103219
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Without action, the intergenerational socioeconomic gap between Canada’s
Indigenous and non-Indigenous people will continue to widen. Such is the call
to arms featured in Dr. Laura Lamb'’s newest study with TRU MBA student
Shawn Blankinship. Using data from more than 440 First Nations, the authors
explore wellbeing when it comes to household size, population size and
remoteness. The data collected suggests a direct link between large
households and low wellbeing. This suggests that communities with large
households, which may be linked to residential overcrowding, are more likely
to experience low levels of wellbeing. Large households are also connected to
lower levels of education and poor housing conditions. Lamb's paper offers
further valuable insight for policy makers. The authors suggest one answer to
residential overcrowding could be to increase the housing supply by investing
further in it.

Blankinship, S. & Lamb, L. “An Examination of Household Size, Geographic
Remoteness, and Population of First Nation Communities in Canada: The
Impact on Selected Wellbeing Indicators.” Journal of Developing Areas. Project
Muse. 2023. https://doi.org/10.1353/jda.2023.0015
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Impact of Social Support and Reciprocity on Consumer Well-Being in
Virtual Medical Communities

onghot eseorc In this paper, Dr. Che-Hui Lien and co-authors gain a better understanding of

Impact of Social Support and Reciprocity o™ ; online medical communities by looking into the factors that affect well-being,

R e ninies! as well as how the community’s moderators affect the community norms.

edical Communities ) ) ) ) ]

Using 484 responses gathered from two popular medical cosmetics discussion

L e el g platforms, the authors discover that the main driver to affecting well-being is
emotional support. A user’s sense of belonging was also found to influence

T sy prsues  beterdersanding f consmer welbbeig i ol medica osmeticscommits by vesegang well-being, while informational support didn't play much of a role.

the antecedents of well-being and moderating influence of community norms. A total valid sample of 484 respondents
was collected from 2 popular medical cosmetics discussion platforms. A partial least squares analysis was used to validate
the research model. Emotional support, informational support, and sense of belonging were important predictors of well-
being. Among these 3 antecedents, emotional support showed the strongest influence on consumer well-being. Sense of
belonging was signficantly and positively influenced by emotional support and reciprocity, and hence plays a pivotal role in
mediating the effects of emotional support and reciprocity on well-being. However, informational support does not appear
to significantly influence sense of belonging. Members' compliance with community norms positively moderates the influence
of sense of belonging on well-being. This study contributes to the literature on realizing members' social behaviors specifically
in virtual medical cosmetics communities and provides insights for the management of online communities

Keywords
social support, reciprocity, sense of belonging, Ife satisfaction, well-being

What do we already know about this topic?
People scek for social support from meml
been investigated to influence consumers’

in virtual medical communities for various needs. Various factors have
ling in these online spaces

nc the sense of belongin
heir interrefated rela

tor and members' compli-
he ultimate impact o con-

What are your rescarch’s implications toward theory, practice, or policy?

The role of sense of belonging in mediating the effects of emotional support and reciprocity on well-being has been
identified. Furthermore, members’ compliance with community norms positively moderates the influence o
belonging on well-being. Marketers of online communities should design the virtual space to facilitate the exchange of
sacial support and the establishment of community norms.

Introduction

Physical appe

nce is an important component of an indi-
! Cosmetic surgery is atl fc

aray
conce;

who experience body
imperfections and imy
is viewed

Intornational Management, National Cheng Kung
iversiey, No. | University Road, Tainan 70101
ang@mal ncku.cdutw

L e e Sl e ool i WU, J'J., Lien C'H., Wang T. & Lil’l, T-W. "Impact Of SOCial Support and
g:ﬁ?:&::;?:c‘:::'Tusm:-;Z:;::u::::vm':'h:::‘:‘r‘-:::;::‘Tc::‘z:f:zp:nmm SEenE St ———— ReCIpr001ty on Consumer Weu_Belng ln Vlrtual Medlcal Communltles"
INQUIRY: The Journal of Health Care Organization, Provision, and Financing.
TRU AUTHOR: DR. CHE-HUI (ERIC) LIEN Sage Journals. 2023. https://doi.org/10.1177%2F00469580231155290

ness with life, w

Research Report 2022-2023 18


https://doi.org/10.1177%2F00469580231155290

Multi-Factor Style Rotation - An Empirical Study in the US Stock Market

When it comes to investing in the stock market, there are plenty of strategies.
Routiedge To test the efficacy of different multi-factor style rotations, Dr. Che-Hui Lien
and his co-author chose to use the top-scoring four per cent stocks from the
S&P 500. They would buy at the beginning of the month and sell at the end.
e o G s, onkang ey oo L. Dt of et Ty s sty Ko Their empirical data found that stock selection models that mix value style
with growth style have a high-synergy effect. For best results, models should
e e e e e e By B include a value style factor, growth style factor and a two-factor model.

a welghted scoring method and hold them until the end of the month. The back-test period
‘goes from 1999/Jan te 2020/June,a total of 21.5 years (258 months). The results show that (1) many
stock selection models mixing value style with growth style have high synergy effect. (2) many

ARTICLE ) Ghock o wpsaes

Multi-factor style rotation — an empirical study in the US stock market
|-Cheng Yeh* and Che-Hui Lien®

ABSTRACT KEYWORDS
To evaluate the rotation characteristics of different styles, this study employs the design of  Sle rotation phenamenon;

madels have positive autecorrelations according to the Durbin-Watson (OW) statistics of each
madel's time series of monthly excess rate of retun. {3) the candidate models of the style timing
strategy should include a value style factor, a growth style factor, and a two-factor model with

them.

I. Introduction

In recent years, the literature has shown that the
stock market does not necessarily have perfect
market efficiency, and many stock selection factors
have significant stock selection capabilities (Fama
and French 1998; Chahine 2008; ness, Frazzini,
and Pedersen 2019; Otuteye and Siddiquee 2019;
Hou, Xue, and Zhang 2020). Rescarchers have also
found that combining multiple factors can con-
struct a multi-factor stock selection model with
higher returns (Yeh and Hsu 20115 Liu and Yeh
2017; Yeh et al. 2018; MSCI 2020).

Most of the previous studies on multi-factor
stock selection models used weighted scoring
methods (Piotroski 2000; Yeh et al. 2018), The
steps are as follows: (1) Single-factor scoring: sort
the stocks in the preset direction according to the
stock selection factor. The stocks at the best end get
100 points, the stocks at the worst end get 0 points,
and the rest are interpolated. (2) Multi-factor scor-
ing: the score of each factor is weighted with
a certain weight to abtain a total score. The stock
with the highest total score is the best stock,

Reviewing the literature reveals a problem that
even if a stock selection model with a high rate of
return is found in a systematic back-test, this model

may not be able to beat the market during the
entire back-test peried, and sometimes it may
even perform worse than the market for several
consecutive years. The style rotation of the stock
market means that sometimes a certain stock selec-
tion style is dominant in the market, and other
times a different or even opposite style is dominant.
For example, sometimes the style of growth stock is
dominant, and sometimes the style of value stock is
dominant (Wahal and Yavuz 2013). Style rotation
can make a strategy that originally performed well
and turn out poor later. Liu and Yeh (2017) and
Yeh et al. (2018) pointed out that single-factor
models are easily affected by style rotation, which
results in unstable returns. Multi-factor models
combining multiple factors are often more robust.
For example, the performance of the stock selection
model combining growth and value style is often
relatively stable.

In addition, the weight combination of each stock
selection factor of the weighted scoring stock selection
model determines the style of the model. In theory,
there are an infinite number of different weight com-
binations, therefore an infinite number of different
styles. There is no systematic back-test method to
assess various styles, which is another prablem.

CONTACT tCheng Yeh ) 140910mal ts e Q) Depariment of v Engineerng, Tamkang University, No.151, Yigzhuan el T it ew

Taipei City 251301, Tahwan (RO.C)
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Stock Market.” Applied Economics Letters. Sage Journals. 2022.
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Abstract

How does a social enterprise pursue its ethical mandate of m:ml impact growth while navi
vulnerable stage in a venture's ling up? We o
bilities uuo\.glmn ihe world. Our embeddd, ethn

igating the perils of the most

round ereation reasoning longitudinally, our study identifies over-use of effectual
type considered more ethical and more appropriate for high-innovativeness contexts than c:
the venture’s failure. From this insight, we exiend the parameters of effectuation theory 1o
ethical implications. Guidanee for social 10 scale up while

provided.

Keywords Inclusivity - Scaling - Social enterprise - Social innovation - Persons with disabilities - Effectuation - Effectual
logic - Causal logic - Creation reasoning - Organizational failure

Introduction social mission with a self-funding mandate—are complex to
grow (Omeno etal, 2019).
As an organizational form that is itself growing around And yet, unlike commercial enterprises, where scaling

the world (Hota et al., 2020), social enterprise can play
an important role in cr
Appel, 2012) but only
scale up their social impact w

s typically pursued for the owners’ personal gain (Santos,
2up asocal caterprse i ofenscen . i
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¢ uncertainty stages of social enterprise d
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There comes a time for all business ventures to make a choice: scale up or stay
small. For social enterprises, this decision can be especially difficult because it
affects how many will access their new social impact, by for instance, being
allowed to join a good company with a good paying job even though you have
a disability. In this paper, Bruce Martin and his co-authors look into
entrepreneurial decision-making when scaling up a social venture. They do
this by embedding for 10 months inside a promising social enterprise as it
tries to scale up globally. But they discover a problem with using effectual
logic - a type of creative thinking first seen among commercial entrepreneurs
- during the scale-up stage: a problem big enough to actually destroy the
promising venture. And through this first-hand evidence they show that
entrepreneurs — social or commercial — need to use more effectual logic when
starting up their venture and more causal (conventional) logic when scaling
up. The authors also show that effectual logic at the start-up stage helps create
more innovative and more ethical ventures.

Martin, B, Walsh, L., Keating, A. & Geiger, S. “The Demise of a Rising Social
Enterprise for Persons with Disabilities: The Ethics and the Uncertainty of
Pure Effectual Logic When Scaling Up.” Journal of Business Ethics. Springer
Link. 2023. https://doi.org/10.1007/s10551-023-05390-4
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Achieving Stability and Prosperity; The Chinese Way

. With an emerging and socialist economy, China remarkably boasted the

S U EIIES S 8 S Sdlellaes \ . highest number of Fortune Global 500 list companies in the world in 2021.

B Given that these firms are mostly state-owned enterprises (SOEs), one might
suggest that China’s “socialism with Chinese characteristics” works and has

p— e understated merit in the large literature on privatization. Dr. Alex Ng and his

Achieving stability and prosperity: The Chinese co-author test the notion that Chinese SOEs aim to maximize both economic

way value and employment. They examine SOEs’ performance and employment

g crre e with a large sample of 2,536 public firms using panel regressions. The result?

e State ownership has a positive effect on firm employment and job stability, but

perity in China. Does privatization achieve both objectives? Privatization theory views that . . . .

giving up state control benefits firms economically but is quite silent on the value of

employment benefits. However, market mix theory (Sappington and Stiglitz, J Policy Anal 1S negatlvely Correlated Wlth economic performance' The aUthorS CODClude
Manag 6(4):567-582, 1987; Stiglitz, Whither Socialism? MIT Press, Cambridge, MA, and

Koo, el 1954 it s Gt e s asvplymant 6 v that partially privatized SOEs constitute the optimal form of ownership and

further implies that corporate performance and employment objectives can comexist well . . . . . . . . . .
together. We formalize Market Mix Theory to reveal its testable implications on dual objec- lly b h b 1 y d p p y f Ch h h 1 h
tives and performance. We test the notion that Chinese corporations pursue two cbjectives: Vlta Contrl ute to t e Sta 1 lt an ros erlt 0 lna‘ whnic 1s1n line Wlt
maximizing economic value and employment, unlike the singular objective of value max- 1

imestion i wiesr s, A el we o th bl o prl pretztin Frt, v 6t market mix theory.

the market mix theory by studying the relationship between state ownership and employment

and financial performance as a combined objective. We show that mixed firms have the

highest performance in wealth maximization and employment compared to private and state-

controlled firms. Second, we examine Chinese SOEs’ Employment with a large sample of 2536

public firms using panel regressions. We find that state ownership and firm employment have

a positive relatienship. State ownership is positively related to employment stability. More-

over, performance has a negative relationship with state ownership-employment. This result

supports our over-employment hypothesis, meaning that economic performance is sacrificed

1o provide employment. Lastly, we show executive pay for SOE managers. is positively related

to employment. The employment objective is real in determining state control in Chinese

corporations without conflicting to maximize shareholder wealth. Rather, the mixed form of

ownership is optimal and vitally contributes overall to the stability and prosperity of China, Qur

formalization of market mix theory better reflects the reality of motivation, performance and

benefits of partial privatization as exemplified in Chinese state-owned enterprises.
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Are News Effects Necessarily Asymmetric? Evidence from Bangladesh
Stock Market

Pyw— How does the news affect stock prices in an emerging market? Dr. Hafizur

SAGE O,

Are News Effects Necessarily Sl s Rahman and co-author explore the question using Bangladesh'’s Dhaka Stock

© The Auborts) 26
DOk 117n1552440021 127157

Asymmetric? Evidence from e

B ScE Exchange Ltd. It's a good candidate for their empirical study as it joined the
angladesh Stock Market ) )

World Federation of Exchanges as a full member in 2017. The authors
Shekar Bose'® and Hafizur Rahman’ examined daily stock return data for 12 local and multinational companies
o from 1990 to 2011. They used four models to test how likely news was to cause
ondomt a1y of unpredial componen o soc e, Dy sk ream . f 12 o rd licina an asymmetric effect on the conditional volatility of the stock. As it turns out,

companies on Dhaka Stock Exchange Ltd., Bangladesh, for the period 1990 to 201 | were used in this study. The likelihood

of asymmem: effects of news on conditional volatility was tested using a set of dwa nostics under the Generalized o .
Pl o IGARCL) ot T s ol o el sl Prmoests of both good and bad news have the potential to affect a stock, supporting one of
symmetric effects, thereby suggesting that the conditional volatility of unpredi of stock returns is ,
affected equally by positive and negative news. The robustness of the results was further checked by using three widely h h H h h
used asymmetric models, namely exponential GARCH (EGARCH), Glosten, Jagannathan & Runkle (GJR)-GARCH, and a t e aUt OrS nu ypOt e Se S .
partially pi ic Autoregressive Conditional (PNP-ARCH) models. Yet again, the results do not
provide any evidence of significant asymmetric effects in the volatil pmcess In addition, the descriptive results confirm
the stylized facts of unpredictable return series such as l time variant ditional volatility, and
persistence in rewurn valatility. Collectively these findings, perhaps, indicate the adequacy of the GARCH (1.1) madel
in representing the data generating process. A number of regulatory and behavioral factors that are anticipated to be
accountable for the absence of asymmetric news effects are underlined. Finally, some policy implications of the results and
possible extensions of the present paper are also canveyed.
JEL codes: G10,G12, G4

Keywords
stack return volatility, news effects, asymmetry, GARCH models, Bangladesh
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Sustainable Construction 2025 Targets, the Answer is Still Unclear
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1. Intraduction ‘government investment and the government is a key employer
and client of the industry (Cabinet [3]). It employs 10% of the UK

‘The construction industry is one of the most inefficient indus-
tries in the UK due 1o its low profitability, skill shortages and lack
of investment in research and development [50]). Despite this, the
UK the industry contributes £110bn annually to the economy’s
Gross Domestic Product (GDP). 40% of its annual wrmover s from

‘workforce at over three million people and is set to grow by 70%
between 2020 and 2025 [39]). Construetion is however extremely
volatile, as t is characterised by low profit margins and being the
first to suffer and the last to recover from an economsic downturn
[45.33). The number of houses being built has continued to fall
against an ever-increasing demand from the 1960's (o present
day (ODPM, 2005 [44]). Several govemment-backed reports into
the construction industries problems have highlighted these issues
and aimed to improve the quality and efficiency of the industry
[2.29:13]however little change has been implemented. The most
recent of which is the Construction 2025 Strategy (211,
Construction 2025 is a UK Government and industry backed
strategy 1o improve the construction industry by the year 2025,
Construction 2025 Strategy sets out the change that the govern-
ment and industry leaders want to sce in the five most crucial

ng Ain Shams Universicy.
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The UK government published a construction strategy aimed at improving the
sector. The strategy, which has a goal date of 2025 includes four main targets:
reduction of construction project duration, operational cost, level of
greenhouse emissions and the import/export trade gap. In this paper, Dr.
Yahya Rashid and co-authors investigate to see if using modern methods of
construction would help the country meet its targets. The authors used
snowball sampling for a quantitative survey that was completed by
professionals who work in architecture, engineering and construction. The
majority of respondents thought that modern methods of construction could
help the UK meet its 2025 targets. The research also supports that the other
three targets can also be met using modern methods of construction.

Magbool, R, Namaghi, J. R, Rashid, Y. & Altuwaim, A. “How Modern Methods of
Construction Would Support to Meet the Sustainable Construction 2025
Targets, the Answer is Still Unclear.” Ain Shams Engineering Journal. 2023.
https://doi.org/10.1016/j.asej.2022.101943
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It's been a tough past few years for the construction industry in the U.K. Both
Brexit and Covid-19 have led to a shortage of quality workers, which are also
being lost through an ageing workforce. Dr. Yahya Rashid and co-authors
examine the key contributors to skill shortages in construction. Their
literature review suggests training and development was a major factor, which
was further confirmed in survey results. They conclude that change is needed
for training and development to help with the skilled worker shortage and
suggest it could help mitigate some of the negative effects brought on by
Covid-19 and Brexit. However, the authors note, training and development
won't be able to mitigate an ageing workforce, so companies should aim to
train and hire younger people.

Magbool, R, Rashid, Y., Altuwaim, A, Shafig, M. T. & Oldfield, L. “Coping with
Skill Shortage within the UK Construction Industry: Scaling Up Training and
Development Systems.” Ain Shams Engineering Journal. 2023.
https://doi.org/10.1016/j.asej.2023.102396
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ASK WELLNESS SOCIETY: THE UNION QUESTION

MELANIE REED
KYLE SENFT
ANKITA SHERKANE
SWATI SINHA
Thompson Rivers University

Bob Hughes leaned back in his well-worn office chair and let out a big sigh. The temperature
for the rest of the week was going to be above 38° Celsius (100° Fahrenheit) and the usually
energetic CEO of the ASK Wellness Society (ASK) knew the potential for casualties that this
record setting heat wave could cause. Hughes had already met with his senior management
team and the group had developed a game plan to address the shelter and health needs of the
community's most vulnerable people. On top of that, Hughes knew ASK needed more staff to

meet the increasing demand for services.

The agency struggled to fill vacant positions as it was difficult to compete on wages with large

ployers for professional roles such as nurses, and with unionized social

services agencies for other Hughes if unionization might be the

solution. The agency’s funders had the final say on salary budgets, but if the agency were
unionized, the corresponding wage premium could be what was needed to compete in the
‘war for talent. Hughes wasn't a stranger to trying new approaches or taking risks, but he also
worried that the rigidity of a union would erode the agency's ability to respond quickly.
Unionization would also affect its unique organizational culture. On top of that, he felt there
might be ramifications if he were the one who encouraged his employees to seek union

representation.

The the case for rather eftective or the situatian. The case
instructor’s ¢ and 4 by the Journal of

2023, a publication of the Western Casewriters Association. The authors and the Journal of Case Research and inquiry grant state and

the righ

1o the authors. Copyright © Kyle Senft d Swati Sinha
University, 805 Tru Way, Kamloops, BC V2C0C8, Canada, mreed@tru.ca
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This case study drops readers straight into the world of Bob Hughes, the CEO
of a successful Kamloops nonprofit. Under the banner of a heatwave, Hughes
1s worried about casualties, especially because the organization is having a
hard time recruiting staff. Hughes ponders the union question. The paper, put
together by professor Melanie Reed, Kyle Senft, Anikita Sherkane and Swati
Sinha, doesn't provide an answer, but it does an excellent job at setting the
scene for Hughes' quandary. With part of the society’s business of managing
affordable housing projects booming, there were more contracts on the way.
But they needed qualified professionals to fill the roles required to run the
contracts well. After struggling to recruit people for the vacant roles, Hughes
discovers that the majority of the sector's employees are unionized, and
comparable unionized organizations were paying people eight per cent more.
This realization leads Hughes to a question: if the funders won't pay up, should
he encourage his own employees to unionize?

Reed, M., Senft, K., Sherkane, A. & Sinha, S. “ASK Wellness Society: The Union
Question.” Journal of Case Research and Inquiry. 2023.
https:/jcri.org/JCRI%20VOLUME%208%202023.pdf
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Abstract
This paper seeks answers ta the question: what are the key factors that enable
the scaling of additive manufacturing (AM) from rapid prototyping to high-
volume production? Using a longitudinal case study, we collected primary and
secondary data to trace the AM scaling journey of AeroCo, a highly innovative
aerospace firm. Based on the case findings, we position AM as a whole system
technology because it can print components for a wide range of subsystems in
a complex final product. Scaling AM requires a significant realignment of
existing, and often deeply entrenched, new technology, and product develop-
ment processes. To achieve this alignment, AeroCo formed institutional alli-
ances with the UK government and universities to establish university
technology centers, which facilitated early stage ideation and “catapult” cen-
ters, which enabled high-volume testing in factory-like facilities. The case
reveals how multiple functions needed to integrate, including research and
development, product design, and future programs, to ensure that design
changes cascaded from ane subsystem to another, and that new technologies
were linked to a future product to create a final product pull. These findings
inform a managerial framework for additive manufacturing sealing that is gen-
eralizable to other digital technologies used in the design and production of
complex final products, including artificial intelligence, machine learning,
smart factories, and cyber physical production systems. Our framework con-
tributes to innovation thought and practice by explaining how new product
pracesses and izational structures change under the effect
of digital technologies.

KEYWORDS
3D printing, additive manufacturing, comples final products, digital technologies. new
technology scaling
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Additive manufacturing (AM), also known as 3D printing, has been used for
decades for rapid prototyping or spare part production, but less often for the
large-scale production of finished goods. Recent developments in metal
additive manufacturing techniques are prompting some companies to
consider scaling the technology for high volume production. Dr. Samuel
Roscoe and co-authors use a longitudinal case study of an innovative
aerospace firm to identify the barriers and enablers of scaling AM. The first
barrier is entrenched manufacturing processes developed over years of using
subtractive manufacturing techniques. The second is new technology
development processes that are constrained by organizational silos. These
factors impede scaling because AM is a “whole system technology” that affects
every aspect of new product design and development; requiring completely
new organizational structures and processes. This article identifies the key
ways in which companies can develop innovative structures and processes to
scale whole system technologies such as AM.

Roscoe S, Cousins, P. & Handfield, R. “Transitioning Additive Manufacturing
from Rapid Prototyping to High Volume Production: A Case Study of Complex
Final Products.” Journal of Product Innovation Management. Wiley Online
Library. 2023. https://doi.org/10.1111/jpim.12673
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Abstract

Across three experiments, we examined the impact of both corporate social
responsibility (CSR) and corporate social irresponsibility (CSIR) on consumer
taste evaluations. The current research demonstrates that CSIR information
consistently negatively impacts perceptions of taste across both hedonic and
utilitarian food products. Specifically, it translates to perceptions of inferior
taste in food products, an effect mediated by both guilt and quality percep-
tions. Notably, the majority of CSR research focuses on attitudes toward the
firm versus actual product experiences. Accordingly, firms should consider
how information related to CSR/CSIR can impact not only attitudes toward
the firm but the consumption experfences with specific products.

KEYWORDS
consumer behavior, CSIR, CSR, guilt, socially responsible consumplion behavior
Résumé
En se basant sur trois expériences, les auteurs de Ia présente étude examinent
limpact de la responsabilité sociale des entreprises (RSE) et de lirre-
ité sociale des (IRSE) sur les du godt des
consommateurs. Les résultats montrent que les informations relatives 4 la RSE
ont un impact négatif constant sur la perception du godt des produits ali-
mentaires, que ces derniers soient hédoniques ou utilitaires. Plus précisément,
Ia perception se traduit par des impressions de goQt inférieur dans les produits
alimentaires, un effet que modérent les perceptions de culpabilité et de qualité.
1l convient de noter que la majorité des recherches sur la RSE portent
essentiellement sur les attitudes & I'égard de 'entreprise et non sur les expeé-
riences réelles lices au produit. Par conséquent, les entreprises ont intérét &
tenir compte de la maniére dont les informations relatives 4 la RSE/IRSE sont
susceptibles dinfluer non seulement sur les attitudes envers |'entreprise, mais
ausst sur les expériences de consommation liées A des prodults particuliers.

MOTS-CLES
comportement de consommation socialement responsable, comportement du
consommateur, culpabilité, IRSE, RSE

JEL CLASSIFICATION
M3, M20
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It's no secret that when companies get caught behaving poorly, public
perception changes for the worse. Take when Walmart hit headlines for the
wrong reason—the company’s actions, its corporate irresponsibility (CSIR),
affected customers. Previous research demonstrated that would-be shoppers
avoided purchasing products from brands performing CSIR. This paper, from
Dr. Joyce Shang and colleagues takes things a step further: what if the
products are already owned? The authors demonstrate that people who own
products from companies that have exhibited CSIR experience feelings of
guilt. Further, the paper demonstrates that corporate social responsibility
doesn't impact taste positively, but CSIR does affect taste negatively.

Green, T., Peloza, J,, Mantonakis, A. & Shang, J. “It Leaves a Bad Taste in Your
Mouth: How Corporate Social Irresponsibility Impacts Consumption
Experiences.” Canadian Journal of Administrative Sciences. Wiley Online
Library. 2023. https://doi.org/10.1002/cjas.1691
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Biosolids in Western Canada: A Case Study on Public Risk Perception and
Factors Influencing Public Attitudes

Human waste has an image problem and researchers at TRU have looked into

e o e 1 how to fix it. Sarah Whitehouse, Dr. Peter Tsigaris, Dr. Joel Wood and Dr.

2 Lauchlan H. Fraser conducted a survey using Kamloops and Merritt as case
Biosolids in Western Canada: A Case Study on Public Risk Perception studies to gauge public risk perception when it comes to biosolids, also known
and Factors Influencing Public Attitudes i . .
. as sewage sludge. Research has shown potential when it comes to using
T Y —— biosolids in municipalities as compost and combustion for energy. There were

© The Authorls), under exclusive ficence 1o Springer Science-+ Business. Media, LLC, part of Springer Nature 2021, corrected publication 2021

notable differences in the survey results between Kamloops and Merritt.
Kamloops respondents were supportive in finding a use for biosolids, but
lacked the trust that it could be done effectively. Merritt residents were
e completely against the idea of biosolids. The authors suggest the different

local media attention. Results from Kamloops neral support to

e s s b kot el et of o reactions may be because Merritt has already experienced a few biosolids

ty support proactively may be valuable for any potentially controversial natural resource
15 with biosolids land application projects.

i ot il ol g i oot project applications recently. But the projects received strong local opposition
" and plenty of bad press. Despite the potential benefits, biosolids have a tough
reputation to overcome. So the authors suggest stakeholders and
policymakers take a proactive approach engaging collaboratively with
affected communities to find solutions and potential use for biosolids.

Abstract
The land application of biosolids can be subject to questions and coneems, suggesting a gap exists with public perception of

understand better public perceptions of biosolids risks
thousand surveys were distributed proportionately

projects, and the as:
ive use of biosolid
ent 1o abtain comn
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KEYWORDS Summary

Autism; Background. — Canada legalized medical cannabis in 2001. There is a significant concern abaut
Health Care Barriers; prescribing cannabidiol to children, and the largest Is the effects on the developing brain
dedical Cannabis; in a child 75 years old or younger. There are growing anecdotal findings that cannabidiol is
Pediatric an altemate treatment aption for children with neurodiverse disabilities. Parents and health
Neurological working with medical cannabis often face access barriers.

Disability; Objective. — This study explores the policy barriers for parents of neuro-diverse children and
Qualitative Study; their health care supparters in accessing cannabidiol asa treatment in British Columbia, Canada.
Stigmatization Design. - This ethnographic study used the purposive key informants’ interview method to

describe thelr experiences with medical cannabis access for children with neurodiverse disabil
ities.

Setting(s). — British Columbia, Canada

Participants. — Key informants included seven medical community cannabis professionals and
seven family participants treating their neuro-diverse children with cannabidiol.

Methods. — ! dth
Results. — Analysis of all data revealed six commen barriers ''Casts Associated with Cannabidiol
Treatments”", **Education on the Subject and Going through Their Networks to Self-Educate"”,
“"Lack of Research and Medical Studies"”, and " Adverse Events and Risks Associated with First
line Pharmaceutical Treatments'".

Abbreviatior

8D, Cannabidiol.
sthor.
E-mail address: flehratru,ca (F. Fehr).

hitps:/ /doi.org/10.1016/]. jemep.2023.100904
23525525/ 2023 Elsevier Masson $45. All ights reserved.
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Barriers for Access to Cannabidiol as a Treatment Option for Children with
Neuro-Diverse Disabilities: A Qualitative Key Informants Method

Cannabis for medical use was legalized in Canada in 2001. More than 20 years
later, there remain quite a few barriers for its use as a treatment option for
children with neuro-diverse disabilities. In order to better understand the
barriers faced by families as well as medical professionals, Dr. Peter Tsigaris,
MBA student Guylene Shaw, and their colleague from TRU’s School of Nursing,
Dr. Florriann Fehr, conducted an ethnographic study. They interviewed seven
parents of neuro-diverse children and seven healthcare providers unrelated to
the parents. The authors found that a number of barriers existed: cost of
treatment, stigma, resistance, lack of education, lack of research, as well as
professional and licensing risks. They suggest that more research and clinical
trials are needed and, if safe and effective, could influence policymakers to
make a difference in terms of cost, education, and licensing risk. The authors
also say that removing barriers would help lessen the stigma that both
interview groups faced.

Shaw, G, Fehr, F. & Tsigaris, P. “Barriers for Access to Cannabidiol as a
Treatment Option for Children with Neuro-Diverse Disabilities: A Qualitative
Key Informants Method.” Ethics, Medicine and Public Health. Elsevier. 2023.
https.//doi.org/10.1016/j.jemep.2023.100904

29


https://doi.org/10.1016/j.jemep.2023.100904

Is Revenue Neutrality in Carbon Taxation Possible in Practice? Lessons
from the Canadian Experience

While the benefits of a revenue-neutral carbon tax have been well-studied, a
new paper from Dr. Joel Wood examines the feasibility of achieving revenue

isiRtevsnue Neutsulity/in Casbon'lnxation neutrality in action. Wood looks at two revenue-neutral carbon tax policies:

Possible in Practice? Lessons from the

Canadian Experience B.Cs revenue-neutral carbon tax (where collected revenue is applied to reduce
T other taxes) and Canada’s fuel charge and climate action incentive tax credit,
- in which the revenue is returned to households as a lump-sum dividend. He
PRECIS looks at how both models have been implemented in Canada and ultimately
Les avantages que peut apporter une taxe sur le carbone sans incidence sur les P . . . .

recetes au point de vue de I'efficacité économique, de équité et de acceptabilite suggests the tax-and-dividend model is potentlally better for achlevmg

palitique ont 88 bien étudiés, mais il subsiste une question plus fondamentale quant

ANRCRPACR i e scale s Ip RN Xt el cle pecpose i revenue neutrality in practice due to advantages in ease of adjustment to
qerspetli\«'e su((elte question en évaluant Lcsqiﬁémntes_dér’!n'lﬁonsﬁc la Teulmlité i

Tadoptondeesurl cabane ans clence e ecees. | e e higher or lower than expected revenues and the transparency of the

exemples de taxes surle carbone et de mesure de recyclage des recettes quiont été .

mis en place au Canada : la taxe surle carbone sans incidence sur les recettes de la Counterfactual Of What Would have OCCUIIed mn the absel’lce Of the CaIbOD taX

Colombie-Britannigue (une taxe surle carbone accompagnée de réductions d'impdt
compensatoires) ainsi que la redevance sur les combustibles et le crédit d*impBt
d'incitatif a agir pour le climat du gouvemement fédéral canadien (une taxe etun
dividende sur le carbone). Le cas de la Colombie-Britannigue fait ressortir combien il
estnaturellement difficile d"évaluer la neutralité fiscale en rmison de Mincertitude qui
régne quant d ce qui se serait produit sans cetle taxe, Plus le temps passe depuis son
adoption, plus il devient ardu de déterminer si, et dans quelle mesure, les receties
publiques, les taux d'impaosition, la structure fiscale globale et I'assiette fiscale seraient
différents en 'absence de la taxe, U'exemple fédéral laisse entendre qu'une palitique
de taxe et de dividende surle carbone serait plus apte a assurer la neutralité fiscale.

ABSTRACT
While the potential econamic efficiency, equity, and political acceptability benefits
of a revenue-neulral carbon tax have been well studied, a deeperquestion remains
about the feasibility of revenue neutrality in practice., This article provides perspective
on this issue by ing different definitions of revenue lity and p i

an in-depth discussion of the motivations for the adoption of revenue-neutral carbon

* Joel Wood is of the Department of Economics and the School of Business and Economics,
Thompsen Rivers University, Ksmloops, British Columbia (e-mail: jwood@tru.ca). This
article benefited greatly from comments from Peter Trigaris, Kevin Milligan, three anonymous
reviewers, and seminar participants from the Economics Society of Northern Alberta,
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Wood, J. “Is Revenue Neutrality in Carbon Taxation Possible in Practice?
Lessons from the Canadian Experience.” Canadian Tax Journal. Canadian Tax
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